
F U L LC YC L E A D V E RT I S I N G  &  M A R K E T I N G  AG E N C Y

K Y I V,  U K R A I N E

WE ARE ALWAYS

WITH THE BEST MEDIA



HISTORY
INFOCON AGENCY           

WAS ESTABLISHED IN UKRAINE 
KYIV, IN DECEMBER 1990.    

WE ARE FUNCTIONING AS 

INDEPENDENT UKRAINIAN 

AGENCY.

INFOCON AGENCY TEAM 

HAS MORE 30 YEARS OF 

PREVIOUS EXPERIENCE  IN 

MARKETING, PLANNING, 

ADVERTISING AND 
PROMOTIONS.



STRUCTURE

CLIENT SERVICE DEPARTMENT / 

ACCOUNT DEPARTMENT

CREATIVE DEPARTMENT

MEDIA / PRESS / TV / RADIO

OUTDOOR & INDOOR 

DEPARTMENT

INTERNET & DIGITAL DEPARTMENT

EVENT & PROMO DEPARTMENT

EDITORIAL & PR DEPARTMENT

MARKETING & RESEARCH 
DEPARTMENT

PRODUCTION DEPARTMENT



FIELDS OF 

EXPERTISE

STRATEGIC & COMMUNICATION 

PLANNING

PUBLIC RELATIONS 

MEDIA PLANNING AND MEDIA 

BUYING

DESIGN: CREATIVE SOLUTIONS 

AND IDEAS 

BTL ACTIVITIES: PROMOTIONS 

AND SPONSORSHIPS, EVENTS 

DISTRIBUTIVE CONSULTING

TV AND RADIO PRODUCTION 

PRODUCTION OF PRINT 

MATERIALS 



STRATEGIC AND 

COMMUNICATION 

PLANNING

 BUILDING  STRATEGY TO ACHIEVE 

CLIENTS’ OBJECTIVES 

 BUILDING COMMUNICATION 

TECHNIQUES AND COMMUNICATION 

MIX TO ACHIEVE RIGHT 

COMMUNICATION, WITH OPTIMAL 

BUDGET IN RIGHT TIME, ON RIGHT 

MEDIA, AND THE RIGHT WAY. 

 ONLY LONG TERM STRATEGY 

PLANNING (ANNUAL, SEASONAL ETC.) 

CAN GIVE EXPECTED RESULTS. 



MARKET 

RESEARCH

 FOR SUCCESSFUL STRATEGY PLANNING, 

WELL DESIGNED RESEARCHES ARE 

CONDUCTED TO SHOW REAL CONSUMER 

OPINION. WE TAILOR RESEARCH BIOS, 

DEPENDING ON THE GIVEN TASK.

 THE MAIN OBJECTIVE OF THE RESEARCH IS 

TO SEE WHAT THE CONSUMERS THINK, 

EXPECT, DO THEY LIKE THE PRODUCT OR 

NOT, SERVICE OR THE COMPANY AND 

WHAT THEY EXPECT FROM THEM. THE 

RESULTS FROM THE RESEARCHES GIVE THE 

RIGHT FUTURE DIRECTION FOR 

COMMUNICATION:

 CLEAR MESSAGE WHICH SPEAKS ABOUT 

THE BRANDS



MEDIA 

PLANNING & 

BUYING

 MEDIA PLANNING IS ONE OF THE MOST 
SENSITIVE ACTIVITIES BECAUSE THIS IS THE 
PART WHERE THE BIGGEST PART OF THE 
MARKETING BUDGET IS SPENT. THE MOST 
IMPORTANT ISSUE IS DETERMINATION OF THE 
TARGET GROUP, AND ACCORDING TO THAT 
PARAMETER  THE COMMERCIAL WILL BE 
AIRED IN EXACT PROGRAM (TIME, PLACE), 
ON THE RIGHT MEDIA.

 OPTIMAL MEDIA PLAN PROVIDES 
INFORMATION TO BE DISTRIBUTED TO 
LARGEST NUMBER OF PEOPLE FOR OPTIMAL 
BUDGET, AND IN THE SAME TIME WILL 
PROVIDE OPTIMAL NUMBER OF RATING 
POINTS (OF VIEWER SHIP, LISTENER SHIP AND 
READER SHIP).

 WE PROVIDE THE BEST DEALS ON ALL 
RELEVANT MEDIA IN UKRAINE, ICLUDED: TV, 
RADIO, PRESS, OUTDOOR, INDOOR, PR,
INTERNET



PUBLIC 

RELATIONS

 BESIDE GOOD STRATEGY AND CAMPAIGN 

PLANNING, MEDIA AND PUBLIC 

COMMUNICATIONS ARE NECESSARY TO 

IMPROVE  THE CREDIBILITY AND GIVE 

MORE SPECIFIC INFORMATION. 

 THESE STRATEGIES ARE ESTABLISHING THE 

LINK BETWEEN DIFFERENT INTEREST GROUPS 

IN THE PROCESS OF COMMUNICATION. 

PUBLIC RELATION IS NOT ENCOURAGING 

OR AFFECTING AND IT DOES NOT 

DIRECTLY INCREASE SALES OR PROFIT.

 PR INFLUENCES ON CONSUMER’S 

AWARENESS IN PURPOSE TO ACHIEVE 

POSITIVE EFFECTS FOR THE PRODUCT, 

SERVICE OR COMPANY.



DESIGN, 

CREATIVE 

SOLUTIONS AND 

IDEAS

 DESIGN IS RESULT OF THE PREVIOUS 

STRATEGY, BRAND GOALS, ALSO SHOWS 

WHICH COMMUNICATION RESOURCE 

WELL BE USED. 

 WE ARE APPLYING FRESH IDEAS INTO 

DESIGN, TAKING CARE OF THE TARGET 

GROUPS AND THE MESSAGE THAT SHOULD 

BE DELIVERED. 

 WE BELIEVE THAT THE MOST BEAUTIFUL  

DESIGN, IF ITS NOT COMMUNICATED AND 

DIRECTED TO THE TARGETED GROUP, IN 

RIGHT WAY, IS NOT FUNCTIONAL AND NOT 

COMPETENT.



BTL: EVENTS,

PROMOTIONS AND 

SPONSORSHIPS

 WE BELIEVE THAT THE PROMOTIONS MUST 

GIVE THE RIGHT RESULTS IN DIRECT 

COMMUNICATION WITH THE CONSUMERS.

 THEY MUST INCREASE  THE SALES OR MAKE 

THE COMMUNICATION STRONGER, EVEN 

CHANGE CERTAIN CONSUMER OPINION 

ABOUT CERTAIN BRAND.

 THE SPONSORSHIPS BY THEIR OWN 

CHOICE, AND IN THE CHOICE WHERE AND 

HOW THEY COMMUNICATIVE, WE BELIEVE 

THAT THEY CAN FUNCTION ONLY IF THEY 

ARE DIMENSION RIGHT AND TRULY 

TARGETED.



PRODUCTION 

OF PRINT 

MATERIALS

 WE BELIEVE THAT BY INCLUDING THE BEST 

SERVICE PROVIDERS WE CAN PROVIDE A 

LOT FOR THE COMPLETE IMAGE OF THE 

FINAL PRODUCT, ALSO IN TOTAL IMAGE 

OF THE BRAND AND THE COMPANY 

STANDING BEHIND.  

 IF THE PRINTING OF CERTAIN MATERIALS 

NEEDS CERTAIN TECHNOLOGIES OR 

FORMATS WHICH ARE IMPOSSIBLE OR TOO 

EXPENSIVE IN OUR COUNTRY,WE CAN 

ALWAYS GET PRINTING SERVICES FROM 

ABROAD. 



DISTRIBUTIVE 

CONSULTING

 THE COMPLETE SUCCESS OF THE 

CAMPAIGN, DEPENDS ON CONSIDERING 

ALL PARAMETERS, AND WHEN IT COMES 

TO FMCG THE KEY ROLE PLAYS THE 

DISTRIBUTION OF THE PRODUCT. BECAUSE 

OF OUR PREVIOUS EXPERIENCE, WE CAN 

OFFER IDEAS AND SOLUTIONS  ABOUT 

DISTRIBUTIVE ISSUES.

 ESTABLISHING MODERN DISTRIBUTIVE 

TECHNOLOGY AND COMPETENT 

SOFTWARE, ALSO TRAININGS FOR 

DISTRIBUTIVE TEAMS. COMPETENT 

SOFTWARE SOLUTIONS FOR EVERY CLIENT 

DEPENDING ON DIFFERENT CLIENTS NEEDS. 



INFOCON AGENCY 

– SUMMARY

 MORE 30 YEARS OF EXPERIENCE IN 
UKRAINIAN ADVERTISING MARKET 

 OFFICIAL MEDIA BUYING IN BUSINESS 
PRESS, INFLIGHT & TRAVEL MAGAZINES

 ACCREDITATION IN LIFE-STYLE AND 
SPECIALIZED EDITIONS MEDIA SITES

 MEDIA-PLANNING AND BUYING ON TV, 
RADIO, OUTDOOR AND INTERNET

 STRATEGIC PLANNING AND RESEARCHES

 CREATIVE AND ADAPTATION SERVICES

 USE OF LICENSED PROGRAM SOFT-WARE 
BY THE TEAM OF QUALIFIED SPECIALISTS

 DEEP UNDERSTANDING OF CLIENT`S 
NEEDS AND HIGH EFFICIENCY IN THEIR 
SOLUTION



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

FULL SERVICE FULL SERVICE FULL SERVICE



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

FULL SERVICE FULL SERVICE FULL SERVICE



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

PROMO OOH & INTERNET PRINT MEDIA



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

FULL SERVICE FULL SERVICE FULL SERVICE



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

OOH & MEDIA PROMO PRINT MEDIA



OUR EXPERIENCE WITH INTERNATIONAL BRANDS

PROMO & EVENTS FULL SERVICE FULL SERVICE



SHOPPING AND ENTERTAINMENT CENTER

PROMO & EVENTS



OUTDOOR AD FOR POLISH COMPANY

 2020  2022

 2021  2023



OUTDOOR AD FOR POLISH COMPANY

 2024



EVENT&PROMO FOR ILTA COMPANY

 19/11/2023 the opening of the Jeep 

showroom



PUBLISHING PROJECTS FOR CUSTOMERS



OUR SPECIAL PROJECTS



OUR SPECIAL PROJECTS



“

”
THANK YOU FOR YOUR ATTENTION

QUESTIONS AND COMMENTS ARE WELCOME

47, Henri Barbusse Street, KYIV, 03150, UKRAINE

E-mail: contact@infocon.ua

www.infocon.agency
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